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BRAND USAGE GUIDELINES
The UK ‘Industry Standard’ for fleet & business 

communication of national priority road safety messages 

            ‘PICTOGRAM’ 
Driving Safer Roads

Please share widely through your professional network 
to help make this industry standard.

Endorsed by

Copyright FREE resource for use in the promotion of Road Safety
Version 2.8  www.hantsfire.gov.uk/project-pictogram   Project.pictogram@hantsfire.gov.uk
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‘PICTOGRAM’ – a simple concept
A business community approach to driving safer roads 

  Four factors are present in almost all of the ‘Killed or Serious Injury’ (KSI) 
collisions on UK roads - the tragically titled ‘Fatal Four’. These same four 
driver behaviour habits also cause the majority of the “minor” collisions 
which occur on our roads on a daily basis. The collisions which dent our 
fleets, dent our people, and thus dent our profits on a massive scale each 
year. When the roads stop flowing, the tills stop ringing. 

 Pictogram - Driving Safer Roads, is a simple concept where the 
UK fleet and business community align to an ‘Industry Standard’ on the 
communication of these nationally recognised road risk-reduction priorities. 
A set of standardised pictograms become the ‘recycle’ logo of fatality 
reduction and profit protection.

  Collectively adding these pictogram stickers to the back doors of our 
fleets gives motorists numerous opportunities to see these key road safety 
messages on every journey, at the very time and place they are most relevant 
- on the road!

  Adding the pictograms to commercial advertising material which stimulates 
large scale road journeys (e.g. Leisure & Tourism), or motoring related 
industries (e.g. Motor Insurance, Car Warranties) can also deliver risk 
reduction messages at a highly receptive moment. 

  The packaging of products commonly prone to driver misuse causing 
potentially deadly distraction can also have pictograms added as a timely 
preventative communication intervention. On-the-go coffee, drive-thru food, 
mobile devices, make-up, alcohol and speed.

  Adding pictograms to advertising print literature, product packaging and 
web/social media adds no-cost  to production at re-print time. Adding 
pictogram sticker-sets to fleet back doors costs just £2.75 per vehicle, 
approximately.

  Despite being very low cost to implement, the cumulative impact of adopting 
Project Pictogram as ‘Industry Standard’ will deliver a massive weight 

of national advertising ‘Opportunities to See’ (OTS). The Behavioural 
Psychology which underpins Project Pictogram is well proven at delivering 
large scale group behaviour changes through frequent but subtle ‘Nudges’ 
which is what the pictograms deliver. (‘Nudge’ behavioural economics 
theory, Yale University Press, 2008).

  Pictogram is not “selling” anything, other than the concept and 
a vision of safer roads. Guidelines and artwork files are available free-of-
charge  and copyright free for use in the promotion of road safety.

  Collectively, by aligning to this ‘Industry Standard’ for road safety priority 
communication, we can create a movement for positive change on the roads 
we all share.     

Phil Palfrey with ‘Jaws of Life’ Statue, HFRS HQ March 2015
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Artwork specifications: For the latest version of ‘Project Pictogram’ Brand 
Guidelines and Copyright FREE  artwork files to download, please visit:  
www.hantsfire.gov.uk/project-pictogram

Driver Risk Management tool

RISK = SPEED SURPRISE
SPACE

X

Source: Mind Driving, Stephen Haley

( Distractions)
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‘Pictogram’ – The Fatal Four 

‘Pictogram’ aims to provide uniformity of messaging around ‘The Fatal Four’ through an ‘Industry Standard’ 
set of pictograms.  

These pictograms are available Copyright Free for use in the promotion of road safety and fatality reduction.

They enable business fleet operators, brands, driving schools, colleges and schools, charities, community groups, sports 
clubs, and anyone else engaging in the promotion of community road safety to make no/low cost additions to  
their own fleet back-doors, company cars, brand advertising material, event programs, product packaging or social media. 

1. 
INAPPROPRIATE 
SPEED

2. 
DRIVER 
DISTRACTIONS 
Most commonly  
mobile phones

3.
LACK OF  
SEAT BELT

4.
 ALCOHOL OR  
DRUG IMPAIRMENT 
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The Fatal Four + Rule 126: safe following distance 

   ‘The Fatal Four’ are the nationally recognised risk reduction 
communication priorities, with mobile phone use being the most 
common ‘Driver Distraction’.

   Where space permits on vehicle back doors, the addition of a  
‘Rule 126 / 2 Second Rule’ Safe Following Distance pictogram is 
highly recommended.

   Rear-end shunts due to unsafe following distances are the 
most  common type of Road Traffic Collision. 

   While often not classed as KSI collisions, the resulting neck & 
back injuries can be long-term. 

   The practice of following too closely has become common 
place. It is distracting and even intimidating for the driver in 
front. Correct/safe following should be encouraged.

   These frequent ‘minor’ collisions contribute massively to road & 
economic disruption.
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‘Pictogram’ communicates a simple Driver Risk 
Management tool on fleet back doors

RISK = SPEED SURPRISE
SPACE

X

Source: Mind Driving, Stephen Haley

( Due to distractions & 
poor observation)
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What better place for road safety messages? 

Mobile outdoor media
B&Q has a fleet of over 250 articulated lorries travelling the country’s motorways and 
arterial roads on a daily basis, providing a highly visible ‘outdoor media’ opportunity.

The 100 strong ‘To home’ delivery fleet takes the advertising message into residential 
areas as they deliver large items directly to customers’ homes.

A cost effective alternative to conventional poster sites.

Illustrative Fleet Cost – 350 vehicles (just £287 a year) 
   250 Articulated Lorries
   100 ‘To Home’ Vans

350 x £2.75 per vehicle 100mm 5 sticker sets £963
Sticker application to vehicles 58 hours £470 
(Allowing a generous 10 minutes fitting time at £1.35 per vehicle) 

£1433 +VAT  (£287/year over 5 
 year vehicle life) £1433 Equates to: 

  One minor rear-end shunt repair 
   Lost takings through one store due to a RTC road closure traffic disruption

“The cost of applying the five-sticker sets to the back doors of the entire Homebase
fleet equates to the damage caused by one minor rear-end shunt, or trading disruption
through one store by a collision related road closure. The stickers last the life-time of the
vehicles and so deliver daily on-road safety reminder ‘nudges’ for the next 5 – 7 years.”  
Andy Leigh, Health & Safety Manager , Homebase
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Partner brands help amplify key messages

Example brands for illustration only, appearance on this page does not imply brand participation

An open invitation to all brands to join the movement for positive change

Fleet/Retail Insurance Leisure Food/Phones
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Delivering road safety messages where it counts
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‘PICTOGRAM’ 
Design Style - why reinvent the wheel?
On 1st January 1965 the British road signage system, created by Margaret Calvert and Jock Kinneir, came into law. Before this national 
standardisation, road signs of Great Britain were a mish-mash of different designs commissioned and created by various bodies. This alignment 
made a massive contribution to road safety through clarity and consistency of messaging. 

Fast forward 50 years, and our road system has changed beyond recognition, but the road signage system has endured. Technological and cultural 
changes over the last 50 years such as mobile phones, ‘selfies’, coffee-culture, and drug use, have brought new deadly Driver Distractions to ever 
more crowded roads; adding to the enduring bad habits of inappropriate speed, alcohol impairment and not wearing a seat belt. 

‘The Fatal Four’ national road risk reduction priorities are well understood, but are currently communicated via a mish-mash of different designs 
commissioned and created by various bodies. Project Pictogram has embraced the concept of uniformity called for by Herbert Spencer in his 1961 
article ‘Mile-a-minute Typography’, and the resulting design style developed by Calvert and Kinneir, recognising that it has endured for 50 years for 
good reason. 

The pictograms have been designed in the family style of UK Road Signs, which themselves have been designed for simplicity of communication:

   A universally understood communication style designed for quick 
recognition on-the-road.  

   Clearly associates the messages with driving, irrespective of where 
they are used. 

   Generally encourages the reading of road signs - an additional road 
safety benefit: observation and forward planning.

   Works in both colour & mono, enabling no-cost inclusion in 
literature/print runs, web and social media.

   Inert / “Brand Neutral” allowing for adoption into a brand’s 
individual corporate tone. 

     Road sign style already in common use on fleet  
back doors for ‘Limited to 56/70 mph’ messaging. 

   Brands’ own wording can be added above/below the pictograms; 
illustrative examples:

Hampshire Fire & Rescue Service ‘We make life safer’
Hampshire Constabulary ‘It’s not worth the risk’!
Beaulieu National Motor Museum ‘Driving Safer Roads’
Royal Mail Fleet ‘Making your delivery safely’
B&Q Fleet ‘Please drive safely’
British Gas ‘Looking after your world’

70
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Can a few Pictograms really make a difference?
A gentle ‘Nudge’ at just the right time 
The Behavioural Change Psychology underpinning ‘Project Pictogram’ 
is called ‘Nudge’ theory.

The ‘Nudge’ theory is a widely acknowledged behavioural science 
concept that subtle, indirect suggestions can influence motives and 
behaviour change. The theory suggests there are two main ‘systems’ 
of thought, reflective (long, drawn out thinking) and automatic (quick 
judgements made through instinct and context). Using subtle messages 
or ‘Nudges’ (like the pictograms), influence ‘automatic’ decisions by 
prompting people to think about things differently or in a certain way. 
This can create non-forced compliance, as people feel the message is 
non-judgemental and they retain free will.

In particular, the pictograms break through or utilises several ‘heuristics’ 
(context cues and quick cheaty ways we come to conclusions without 
real thought). It breaks down the ‘social norm’ that road safety can 
be disregarded and makes it ‘cool’ as leading businesses are taking 
it seriously. It also uses the ‘Involvement and responsibility’ heuristic 
to good effect, as employees agree to be involved with pledges and 
wearing the pictograms on their vehicle, so feel a responsibility to carry  
out the behaviour.

Nudges have proven incredibly effective in health and safety campaigns. 
However, like any advertising, ‘Nudges’ rely on the number of 
‘opportunities to see’ (OTS). By adopting these pictograms as ‘industry 
standard’, fleets and brands can make a massive impact at  
a reasonably subliminal awareness level. This latent awareness can be 
brought-to-the-fore by the formal road safety communication calendar 
e.g. summer/Christmas drink drive, speed awareness, seat belt,  
mobile phone use / driver distraction campaigns.

‘Nudge’ behavioural economics theory  
(Thaler, Richard H.; Sunstein, Cass R. (2008).

Nudge: Improving Decisions about Health, Wealth, and Happiness.  
Yale University Press. ISBN 978-0-14-311526-7. OCLC 791403664.
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Pictogram is aligned to the thinking detailed in RoSPA’s Big Book of Accident Prevention:

‘Accident prevention is easy and relatively inexpensive to deliver, to a largely receptive audience.  
Being focused on information and education, accident prevention produces immediate changes in  
behaviour and rapid results. Accident prevention is the ‘low-hanging fruit’ of public health.’

Every movement has to start somewhere
‘Pictogram’ was inspired by, and is dedicated to, the work of Mr Mansoor Foroughi, Consultant Paediatric Neurosurgeon, and all associated 
emergency services. Whilst marketeers will never be neurosurgeons or blue light services, creating large scale ‘movements for positive change’ is 
what we do! We sincerely hope that our collective efforts here will drastically reduce the number of “customers” you and your colleagues across 
the UK receive. 

Pictogram is endorsed and recommended by the following road safety professionals:
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BRAND USAGE GUIDELINES 
– SECTION 2

‘PICTOGRAM’ 
Driving Safer Roads

Copyright FREE resource for use in the promotion of Road Safety
www.hantsfire.gov.uk/project-pictogram    Project.pictogram@hantsfire.gov.uk

On-the-go Coffee, Drive-Thru Food, Alcohol, Speed, Tyre, Insurance, Mail Distribution, Leisure & Tourism, 
Satellite Navigation, Cosmetics, Schools, Colleges, Sports, Social and Community Events
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On-the-go coffee & drive-thru food industry
With the ever increasing popularity 
of  ‘on-the-go’ Coffee Retailing in 
the UK, coupled with driver-side 
cup holders in cars, the average 
motorist could almost be forgiven 
for not realising the potentially 
lethal risk they are taking by eating 
or drinking while driving. 

Eating and drinking at the wheel 
represents a significant DRIVER 
DISTRACTION which is a frequent 
contributing factor to many 
collisions. 

‘Pictogram’ would 
encourage responsible retailers of 
on-the-go coffee and drive-thru food to highlight this 
risk to customers with simple no-cost changes to their packaging.  
A simple line of positively worded text added to cups and cartons 
could be the well timed ‘Nudge’ required:

‘PARK TO ENJOY SAFELY’

Alternatively, the ‘Not when  
driving’ pictogram as already  
adopted on alcohol packaging.

Please share this with  your food & drink packaging supplier or 
coffee / food concession and ask them to adopt these simple 
packaging changes and make this positive messaging industry 
standard.  

‘ Pictogram’ fully supports the responsible retailing of food & drink and the 
benefits to safe journeys that rest and refreshment bring. 
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Alcohol Industry 
Alcohol impairment  is one of the most commonly occurring of 
‘The Fatal Four’ KSI contributing factors, and the industry has 
collectively recognised its Corporate Social Responsibility to 
society and has taken many steps to address the problems of 
‘product misuse’. 

AB InBev (UK) Limited’s Budweiser and Stella Artois brands are 
already displaying the ‘Not when driving’ pictogram on cans in 
the UK. 

This no/low-cost change to packaging artwork files provides 
year-round ‘Drink Driving’ messaging on every pack.

Making the adoption of this simple pictogram industry standard 
on all alcohol packaging would make a massive contribution to 
the frequency with which this ‘Nudge’ message is seen. 

Please share these guidelines with your alcohol suppliers and 
encourage them to adopt the pictogram on all packaging.
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“Speed” industry
Speed sells product!

For those industries which use the excitement and thrill of speed to 
glamourise the promotion of their products, Pictogram can  be used 
to help contextualise these messages: NOT ON THE ROAD.

Motor sport and the massive car accessory industry built around 
it have a direct communication link with 17 - 24 year old males; the 
demographic which is killed (and kills) more than any other driver/
passenger group.

These industries are well placed to deliver the message that a 
good road driver never uses inappropriate speed; as successfully 
demonstrated by ‘Racers Against Street Racing’.

The Racers Against Street Racing graphic lock-up can be used to bring 
context and credibility to the pictograms for brands positioned as track 
or performance orientated. 

As a performance brand endorsed window sticker, it provides the 17-24 
year old ‘petrol head’ a credible stance for not racing on the road.
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Tyre industry Tyre Safe
Logo TBC 

The tyre industry’s wet stopping-distance standardised labelling has made a significant 
contribution to road safety by enabling consumers to make a simple informed choice on product 
selection relative to their motoring needs and budget. 

Tyre Brands’ marketing communication typically focuses around the performance of their 
products, with ‘Stopping Distance’ being a key promoted parameter. Tyre Retailers are therefore 
the organisations best placed to have safe following / stopping distance conversations with the 
UK’s motoring population. 

Pictogram would encourage the marketing messaging around tyre performance to be presented 
as an additional risk reduction tool, to be added to safe following distances by the driver. Rather 
than, a risk-compensation “performance enhancement” which encourages the driver to take 
additional risks. 

The tyre industry is well placed to add ‘Rule 126’ safe following distance pictograms into its 
communication, in addition to ‘The Fatal Four’. The industry can also help raise awareness of the 
variability of stopping distances in both wet & cold conditions. Emphasising that adapting driver 
behaviours to conditions, as well as good product selection, is key.

Rule 126 and Rule 126 Wet/Cold Pictograms can be used by the industry to support tyre 
labelling communication. For example, adding the Pictograms to the bottom of customer 
invoices, stationery and advertising material such as leaflets and road-side posters outside 
fitting depots.    

17-24 year olds are the highest risk/fatality driver group, due largely to their youthful 
inexperience of driving and on-road hazard perception. Inexperienced errors of judgement on 
weather/road conditions, safe following distances and cornering speeds can be off-set, to some 
degree, by tyre performance.  Tyre Retailer price promotions which make A-Rated wet braking 
tyres with a good Treadwear rating available to ‘young drivers’ (on young career salaries) would 
also be a fantastic industry contribution to the safety of this high-risk customer segment when 
they need it most.
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Car insurance industry

Car insurers remind their customers to save the  
planet with the recycle logo on printed material.  
What more timely moment to remind customers to 
save themselves and their ‘No Claims Bonus’ by 
adopting safe driving habits? 

Adding the 5 pictograms to this envelope costs nothing, 
and could be industry standard just like the recycle logo. 
Another timely ‘Nudge’ at the very moment morotists 
are thinking about the cost of insurance.

Domestic Car Insurers could also include ‘Pictogram’ 
windscreen reminder stickers with every policy renewal, 
costing pence to do, and delivering a daily reminder on 
claim reducing driving habits (see page 32).

Fleet Insurers should share these ‘Pictogram’ 
guidelines and artwork files with all their customers, 
and encourage them to adopt the Fleet back-door 
Project Pictogram stickers, and make it ‘industry 
standard’. Share the following link: 

www.hantsfire.gov.uk/project-pictogram
Endorsed by

Policy Documents, Literature, Stationery, Electronic comms.
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Mail/parcel distribution 
industry 
In addition to stickering the back doors of their fleets, 
UK mail/parcel distribution companies can make a 
another contribution by adding the 5 pictograms to their 
stationery design (as per recycle logo) or to their mail 
franking systems.

This no/low-cost change will deliver daily ‘Nudges’ 
which are reinforced by on-road fleet stickering; 
combining to deliver better  
road safety and freer flowing  
roads which avoid fleet damage  
and delivery delays.    

Illustrated here on envelope fronts,  
but equally impactful on the back where 
‘recycle’ logos are currently printed.

Road safety messages in your brand’s 
tone-of-voice can be added above or  
below pictograms e.g making your  
delivery safely.
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Leisure & tourism industry
Leisure & Tourism advertising stimulates millions of car 
journeys across the UK each year. 

These, often seasonal, businesses are financially 
impacted if the roads stop flowing on a busy trading day, 
and unnecessary/avoidable journey delays dampen the 
memories of their customers’ day out.

Adding the pictograms to the ‘Find Us’ maps on leaflets, 
literature, tickets & web provides a timely  ‘Nudge’ when 
planning a day out. 

A no-cost change that delivers a timely reminder about 
road safety to a massive audience.  

Rear-end shunts are common in busy holiday traffic, and 
cause unnecessary/avoidable delays. The addition of a 
Rule 126 pictogram (safe following distance) to ‘The 
Fatal Four’ is also recommended where space permits. 

Brands can add their own positive wording  above or 
below the pictograms in their brand tone-of-voice,  
e.g. Visit us safely; Safe Journey; ‘Brand Name’ Driving 
Safer Roads. 

Visit us Safely



21

Satellite navigation industry
Sat Nav has brought many road safety benefits through clear route 
planning and, with advancing  sophistication, traffic and accident-risk 
avoidance, speed limit reminders, as well as height & weight restriction 
route warnings for fleet vehicles.

However, as with hand-held mobile phone technology, sat navs have 
suffered from cases of product misuse and operator error resulting in 
RTC’s through DRIVER DISTRACTIONS. 

The system start-up scroll-through screens provide a perfectly timed 
on-road reminder of the 5 priority safe driving habits, along with the 
message: SET DESTINATION WHEN STATIONARY.  
Flashing the 5 pictograms on the screen for just a second during start-up 
is all that is required for a subtle daily ‘Nudge’ which will be reinforced 
later in the journey by exposure to the same pictograms on fleet back 
door stickers.

Adding a pictogram screen to the English (UK) map section of all Sat 
Navs is a relatively simple piece of programming for any manufacturer.

As with hand-held mobile phones, it is now an offence to touch a 
navigation device not mounted to the vehicle while driving. Programming 
any navigation system while driving can be a significant DRIVER 
DISTRACTION which is prosecuted as: ‘driving whilst not in proper 
control of motor vehicle’. 
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Cosmetics industry packaging 
As with mobile phone use and eating and drinking at the wheel, 
the application of make-up while driving is another product 
misuse which has  become a common DRIVER DISTRACTION 
contributing to many RTCs.

A single line back-of-pack text addition by all brands could make a 
massive contribution to road safety: 

NEVER APPLY MAKE-UP WHILE DRIVING 

Alternatively, the ‘Not when driving’ pictogram 

A no-cost change.   

While we appreciate that back-of-pack space is  
limited, there are plenty of opportunities to add 
messages as illustrated here.
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Schools, colleges, sports, music, social clubs 
Any community event which creates advertising material,        
brochures, programs, tickets, web & social media, has the potential 
to incorporate ‘Pictogram’ road safety messaging ‘Nudges’ at a 
timely local level.

Specific risks to the event’s target audience can be highlighted, 
in addition to ‘The Fatal Four’.

17 – 24 year olds tragically represent the highest number 
of driver and passenger deaths and injuries. Youthful 
inexperience of driving leaves this group even more 
vulnerable  to ‘The Fatal Four’.

Additional common DRIVER DISTRACTIONS to this age 
group can be highlighted  with pictograms: Passengers & 
In-Car-Entertainment; Fast Food & Drink; Make-up.

The positive expression of Avoid Driver Distractions is: 
‘EYES ON THE ROAD’

These should always be used IN ADDITION to ‘The 
Fatal Four’ which are the primary risk reduction 
priorities. 

EYES ON THE ROAD ON PROM NIGHT
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‘Pictogram’ communicates a simple Driver 
Risk Management tool

RISK = SPEED SURPRISE
SPACE

X

Source: Mind Driving, Stephen Haley

( Due to distractions & 
poor observation)
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The KSI collision equation

Impact energy = Speed2  On average 5 people die on the UK’s roads EVERY DAY 

  90% of collisions are caused by avoidable human behaviours   

Pictogram aims to influence driver behaviour habits
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Pictogram - Simple driver habits
Appropriate 

speed
Ditch 

distractions
Belt 
Up

Unimpaired Safe 
space

Driver Risk Management tool

1. Take a bit of SPEED out

2. Put a bit of SPACE in

3. Ditch the DISTRACTIONS

RISK = SPEED SURPRISE
SPACE

X

Source: Mind Driving, Stephen Haley

( Distractions)
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BRAND USAGE GUIDELINES 
– SECTION 3

Copyright FREE resource for use in the promotion of Road Safety
www.hantsfire.gov.uk/project-pictogram    Project.pictogram@hantsfire.gov.uk

Printer notes and technical specifications

‘PICTOGRAM’ 
Driving Safer Roads
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Pictogram designs work cohesively with 
liveriers & other common back door safety 
messaging

White key-lined artwork files available for use on red or black vehicles.

FORS approved Blind Spot Warning signage from: fors-online.org.uk

70
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Goods vehicles cab new speed limit 
reminder stickers

Stopping distances increase with speed, particularly on fully loaded goods vehicles.  
Adding a safe following distance Rule 126 pictogram + The Fatal Four is a useful reminder to your drivers.

*

Built-up areas Single
carriageways

Dual
carriageways

Motorways

Goods vehicles not exceeding 7.5 tonnes
maximum permitted weight *60 if articulated or towing

Built-up areas Single
carriageways

Dual
carriageways

Motorways

Goods vehicles exceeding 7.5 tonnes
maximum permitted weight

Built-up areas Single
carriageways

Dual 
carriageways

Motorways

KNOW
YOUR
LIMITS

Goods vehicles exceeding 7.5 tonnes 
maximum permitted weight
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10 year automotive exterior grade vinyl. 
For example : LG Hausys, Printingfilm Premium Grade (10 year 
guarantee to not shrink or crack) - or equivalent specification. 

Eco Solvent printer, so inks etch into vinyl for durability. 

Quality UV protecting laminate top-coat, for long-term colour-fast 
durability. For example, LG laminate which is compatible with the LG 
vinyl and has a UV protection to prolong the life of the print.

The stickers pictured on this van are 100mm in diameter, and this is the 
minimum recommended size for vans & lorries unless space is extremely 
tight due to vehicle design or  
existing graphics location.  
As illustrated, a 5th disc (Rule  
126 - Safe following distance)  
could be comfortably added to  
this application,

Larger sizes would clearly be  
beneficial where space and  
aesthetics permit, and artwork  
files can be scaled-up accordingly 
by your printer for bespoke  
applications. 

Pictogram circles should be di-cut round, and supplied by your printer 
on an application tape to enable easy positioning and levelling (refer to 
fitting instruction photographs - page 31). 

Recommended application arrangements:  
Horizontal, Vertical or Domino 2 x 3 – in the order/sequences shown. 

Your printer should be able to arrange in these configurations on 
application tape for quick & easy placement.

Application tape can be cut with sharp scissors to span door gaps, etc.

Avoid any arrangement which may be distracting. 

Technical specification van & lorry 
exterior back door stickers   
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Exterior graphics application to vehicles 
Step 1  Select a suitable location avoiding any location which 

would obscure rearward vision, lights or number plate. 

Step 2 Thoroughly clean and de-grease the paint surface.

Step 3  Offer the graphic into location and temporarily tack in place 
with masking tape at each side. 
N.B. the graphic can be cut with sharp scissors to straddle door 
opening gaps, or to arrange the pictograms differently. 

Step 4  Check the graphic is level and located centrally / 
neatly on the body panel.

Step 5  Secure along the top-edge of the graphic with masking tape. 

Step 6   While still secured along the top edge with masking tape, lift 
up the graphic and peel-off the backing paper. 

Step 7  Lower the graphic onto the bodywork, smoothing from 
the top down with a squeegee / credit card to remove 
any air bubbles. Once smooth, press firmly to secure.

Step 8  Firmly peel the backing application-tape from the graphic to 
reveal the individual discs.

To remove the graphics: gently heat with a hot-air gun / hair-dryer and 
gently peel off.  

  1.

  4.

 6.

  2.   3.

 4a.  5.

  7.   8.

Horizontal

Your printer 
should be 
able to supply 
stickers arranged 
on backing-tape 
in these formats 

Vertical Domino 2 x 3

IMPORTANT

The pictograms should never be changed in colour from the originals or have drop shadows or 
any other effects applied to them. Pictograms should be sequenced left-to-right, or blocked in 
the sequences shown in these guidelines. Uniformity is key to this ‘industry standard’.
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Company car / van window sticker sets

We make life safer

YOUR
COMPANY

LOGO

YOUR
COMPANY

LOGO

Rear window sticker

Rear window sticker

Rear window sticker

Front windscreen sticker (driver facing)

Front windscreen sticker (driver facing)

Subtle mono, car Mono, driver facing Full colour car/van

Front windscreen sticker (driver facing)

Please gain approval from your local 
F&RS, Police Road Safety team, or other 
RS charity / organisation before using 
their logo as an endorsement.

IMPORTANT: ONLY USE 
DRIVER FACING WINDSCREEN 
STICKERS ON VEHICLES 
WHERE THE SCREEN IS LARGE 
ENOUGH TO DO THIS WITHOUT 
CAUSING OBSTRUCTION / 
DISTRACTION!

Your road safety message in your own corporate brand tone-of-voiceDriving safer roads

240mm

180mm

55mm

41mm
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In addition to the exterior back-door/window pictograms,  many fleets 
are adding small stickers inside the vehicle as a daily reminder to their 
own drivers. 

In this context, ‘The Fatal Four’ can be combined with driving standards 
reminders such as ‘safe following distance’ and other prohibited driver 
distractions such as smoking, eating & drinking, or applying make-up at  
the wheel. 

Stickers can be arranged horizontal or vertical but, for consistency, 
‘The Fatal Four’ should be the priority top row as sequenced here. 

Sizing will be specific to the vehicle, so an appropriate area should be 
identified where a sticker can be applied flat and be clearly visible to  
the driver without causing distraction, blind spot, or reflection of night 
lights. Measure the available space and ask your printer to advise on 
optimum sizing for economical production from  
vinyl sheet sizes.

Alternatively, the pictograms can be printed mono on clear vinyl, 
allowing the car glass to show through. These should be applied out 
of eye line and outside of windscreen wiper swept area for MOT test 
compliance and safety. Or to the driver’s door glass, low level behind 
shoulder – if no blind spot is created.  

Mono interior windscreen topper

Windscreen topper & wing mirror reminders

IMPORTANT: ONLY USE DRIVER FACING WINDSCREEN STICKERS 
ON VEHICLES WHERE THE SCREEN IS LARGE ENOUGH TO DO THIS 
WITHOUT CAUSING OBSTRUCTION / DISTRACTION!

340mm

41mm

Wing mirror blind 
spot reminders

A-pillar 
or 

mirror arms

 Near/
Passenger 

side 
(Cyclist)

Off/ 
Driver 
side 

(Biker)
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Technical specification company car / van 
rear window interior   
Vinyl and print specs:

Interior automotive grade UV resistant vinyl and inks.

Ensure your printer prints to show through from the inside of the glass.

Cars with privacy-glass/tinting may require an exterior mounted sticker. 
Check the area swept by the rear wiper blade as this will scratch the 
stickers and damage your wiper blade. Your printer will advise on quality 
UV fade resistant exterior grade.

Company Car Fleets can also support ‘Project Pictogram’ using interior 
rear window stickers.

Stickers will typically be located below the high-level brake light or 
centrally at the base of the rear screen; possibly replacing the garage 
dealership advertising sticker. Whichever location is chosen,  
ensure the sticker does not create a blind-spot reducing  
visibility when reversing. 

Window stickers will typically be horizontal,  
however, vertical may be appropriate on some 
van rear-door windows.

Rear window stickers are designed to have ‘car park / curb’ presence 
i.e. be read when the car is stationary rather than on the move.

Typical size recommendations: 225mm x 60mm or 190mm x 51mm

Pictograms should be printed 4 colour onto clear vinyl, to leave discs 
showing (supported on the clear rectangle)

Alternatively, the pictograms can be printed mono on clear film allowing 
the car glass to show through. This provides a subtle, stylish option 
for company car users, whilst still having good car park / curb message 
delivery potential. Ask your printer to sample these options.

The mono version can also be used driver facing on the front windscreen 
(horizontal) outside of direct eye line and the windscreen wiper swept 
area - for MOT compliance & safety. Ensure sticker does not create a 
blind-spot reducing visibility through the windscreen. The top-edge of 
the windscreen is normally the best location.

IMPORTANT: ONLY USE DRIVER FACING WINDSCREEN STICKERS 
ON VEHICLES WHERE THE SCREEN IS LARGE ENOUGH TO DO THIS 
WITHOUT CAUSING OBSTRUCTION / DISTRACTION!
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Artwork specifications
The artwork files are royalty free and available for use in the promotion of road safety. 

The downloadable, print ready PDFs are set at the most common use size of 100x100mm. 
These files can be amended in size up or down by printers to fit your requirements.

RGB, CMYK and MONO artwork files are all available to suit whatever media they are 
being utilised on.

Usage guidelines
Minimum display size is recommended at 10mm diameter.

Supporting brands can add their own words relating to safe driving above/below the 
pictograms using their own brand fonts. If they wish to mirror the fonts within the 
pictograms, the font used is ‘Transport’ and can be purchased from font suppliers such as 
myfonts.com 

The pictograms must not be altered in any way without proir permission, and making 
unauthorised changes may introduce dangerous errors.

Downloading the files
The most current version of these guidelines and all artwork can be down-loaded from 
www.hantsfire.gov.uk/project-pictogram  
or alternatively email Project.pictogram@hantsfire.gov.uk

IMPORTANT

The pictograms should never be changed in colour from the originals or have drop shadows or 
any other effects applied to them. Pictograms should be sequenced left-to-right, or blocked in 
the sequences shown in these guidelines. Uniformity is key to this ‘industry standard’.
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Pictogram recommended usage areas

The Fatal Four - nationally recognised risk/fatality reduction communication priorities. Mobile phone use being the most 
prevalent driver distraction.

The Fatal Four

Hand held mobile phone use is recognised as the most prevalent product misuse driver distraction, hence its status as 
one of ‘The Fatal Four’. Other equally deadly though less frequent distractions are specifically highlighted in the following 
pictograms. As with hand-held mobile phone use 15 years ago, these practices are technically not illegal in their own right, 
however, may constitute the offence of ‘driving whilst not in proper control of motor vehicle’. 

Secondary Driver Distractions

Rear-end-shunts due to unsafe following distances are the most common RTC; clear profit-protection priority for business.  
A recommended addition to The Fatal Four wherever possible. 

Rule 126: 2 second safe following distance

Braking distances increase significantly when roads are wet, and also when temperatures fall below +7 degrees C as tyre 
rubber starts to harden due to lower temperatures. Raising awareness of prevailing weather conditions and associated 
extended safe following distances can be encouraged by the addition of this pictogram. Not intended for exterior vehicle use.

Rule 126: Wet & cold safe following distance

‘Not while driving’ pictogram is for use on the packaging and advertising material of any product which is known to have 
common product misuse associated with driving. These Driver Distractions are potentially lethal: Alcohol, On-the-go 
Coffee, Drive-Thru fast-Food, Make-up, smoking, social media & devices, navigation and in-car-entertainment systems, etc.

Not while driving

Exterior 
vehicle  

use

Interior  
vehicle  

use

Advertising 
materials  
& social

Product 
packaging

✓ ✓ ✓ ✓

✓ ✓ ✓ ✓

✗ ✓ ✓ ✓

✗ ✗ ✓ ✓

For further guidance on usage please email: Project.pictogram@hantsfire.gov.uk
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Eating or drinking, applying make-up and smoking (including E-cigarettes) while driving are all significant Driver Distractions. 
These Pictograms are intended for in-car applications not exterior, or on event specific advertising material. The ‘Not while 
driving’ pictogram (crossed-thru-car)should be added to the packaging of these products as clearly a ‘No food or drink’ symbol 
on fast food or coffee packaging would be inappropriate.  All of these activities occupy both the hands & mind and distract 
from the task of driving; particularly when any of these products are dropped while driving.  

Not while driving (specific risks)

Project Pictogram recommended usage areas

‘Party Car’ – Highlights the Driver Distractions posed by passengers, particularly those who have been drinking, even if the driver 
has not. Babies and young children can also be highly distracting passengers. The music notes imply the driver distractions posed 
by In Car Entertainment and social media communication devices. For use on event advertising/literature where the risks are 
likely, to promote thinking about and  pre-emptive discussions on safe group travel plans e.g. New Parenting Classes, 15 – 24 
Sports/Social Events, etc.    

Party Car

‘Eyes on the road’ is the positive instructional expression of ‘Avoid Driver Distractions’. It can be used in combination with any 
of the specific risk Driver Distractions illustrated by the other pictograms. It is mainly intended for in-car application, event 
advertising material, and potentially on product packaging (supporting ‘Not while driving’ pictograms). It is not intended for 
use on the exterior of vehicles.

The Racers Against Street Racing graphic lock-up of the priority pictograms is intended for applications specifically targeting 
the high-risk 17-24 year old car enthusiast audience e.g. Automotive “performance” products, Racing Games, Car Club Events.

For further guidance on usage please email: Project.pictogram@hantsfire.gov.uk

Eyes on the road

Racers Against Street Racing

Exterior 
vehicle  

use

Interior  
vehicle  

use

Advertising 
materials  
& social

Product 
packaging

✗ ✓ ✓ ✗

✗ ✓ ✓ ✗

✗ ✓ ✓ ✓

✓ ✓ ✓ ✓
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How’s your driving?

#ProjectPictogram

Change your habits
Save lives

Simple

For further information on how you can support #SaferRoads,  
email project.pictogram@hantsfire.gov.uk, follow us on Twitter @RoadSafetyPic or visit

www.hantsfire.gov.uk/project-pictogram
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3 simple driver habits
1. Take a bit of SPEED out

2. Put a bit of SPACE in

3. Ditch the DISTRACTIONS

Support Pictogram

Please don’t recycle me!
Pass me on to another fleet

www.hantsfire.gov.uk/project-pictogram




